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About Ochsner 

In 1942, Doctors Alton Ochsner, Guy Caldwell, Edgar Burns, 
Francis LeJeune and Curtis Tyronne opened the doors of 
Ochsner Clinic and for the first time, cohesive, individualized 
and comprehensive care could be found under one roof. Their 
goal, to treat the patient as a whole person, rather than just 
ailment. From that five story clinic, Ochsner has evolved into 
the largest not-for-profit healthcare systems in the region, with 
a staff of 17,000 employees and 2,500 affiliated physicians 
working in our 25 owned, managed and affiliated hospitals 
and more than 50 neighborhood health centers that practice 
in 90 medical specialties. Our beautiful 75 year history of 
changing and saving lives has made the Ochsner name synonymous with exceptional care and innovation. 
As we move forward, we persist in looking for opportunities that continue the mission of our five founders, 
seeking ways to better serve the patients from more than 90 countries who come to us for life saving 
treatments every day. These advances are only possible because of the generosity and commitment of our 
donors. Their dedication to innovations in treatment options and developments in patient care have provided 
opportunities for our patients in ways that no other source could. We thank you for your interest in becoming 
more involved with Ochsner and we warmly welcome you to our family as you begin your journey to 
change and save lives with us.  

The Ochsner Mission is that we serve, heal, lead, educate and innovate. 

The Ochsner Vision is that Ochsner will be a global medical and academic leader who will save and 
change lives. We will shape the future of healthcare through our integrated health system, fueled by the 
passion and strength of our diversified team of physicians and employees. 

Ochsner’s Core Values are that: patients are always our first priority, we should approach every encounter 
with compassion, we should always act with integrity, excellence is an ongoing journey and teamwork 
makes us stronger. 



About Community Events

Ochsner Community Fundraising is defined as an organization, group or individual that raises money on 
behalf of the Ochsner Clinic Foundation through an event or activity. 

Guidelines

• The event application, which can be found online at www.ochsner.org/giving/donate/community-
fundraising-events, must be submitted to Ochsner’s Special Events Team no less than sixty days prior to the 
proposed event date.

• Completing an event application does not guarantee the partnership of Ochsner Clinic Foundation. 
Written approval for an event must be granted from the Ochsner Philanthropy prior to any official 
announcements or advertising regarding the event. 

• All events must support Ochsner’s Mission, Vision and Values as listed on the previous page. 
• Event organizers have the option to select a particular existing philanthropic fund within Ochsner Clinic 

Foundation to donate the proceeds from their event. To help select a fund, please contact Kathleen 
McCulla.  

• All donations from the event must be received by Ochsner with the post event survey within ninety days of 
the event at the address listed on the event application made payable to Ochsner Clinic Foundation. 

• If the fundraiser is not a 501(c)(3) organization. All materials related to the event must state that donations 
to the event are not tax deductible.  

• Ochsner Clinic Foundation will not provide mailing lists for vendors, donors, patients or employees and is 
not responsible for mail outs regarding the proposed event or marketing related to the event. 

• Ochsner Clinic Foundation is not responsible for any expenses incurred for the preparation or execution 
of an event.

• Third party hosts are responsible for pertaining all necessary permits, including gaming and liquor 
permits when needed. Ochsner Clinic Foundation will not be involved in the procurement of these permits 
in any way. 

• Third party hosts may not use the Ochsner Clinic Foundation tax ID number for the purposes of the event 
or for the act of fundraising. This number may only be used for tax reporting purposes.

• Ochsner Clinic Foundation will not be involved in any event that promotes any political candidate 
campaign or party. 

• Ochsner Clinic Foundation will not accept any donations from an event that does not comply with the 
local ordinances in which the event is taking place or state and federal laws. 

• Ochsner Clinic Foundation is not responsible for any injuries that may occur at third party events.
• Ochsner Clinic Foundation is not responsible for creating any event branding. 
• The Special Events Team must approve any and all materials that will be distributed or displayed prior 

to or during the event that include the Ochsner logo or any Ochsner branding in any capacity including 
items that will be posted on social media. These materials must include verbiage that specifies that all 

http://www.ochsner.org/giving/donate/community-fundraising-events
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proceeds of the event benefit Ochsner Clinic Foundation and cannot imply that Ochsner is sponsoring 
the event.

• Events cannot include Ochsner in the name. For example, the event cannot be called the Ochsner Family 
Bake Sale, it can however be called The Family Bake Sale benefiting Ochsner Clinic Foundation.

How Can Ochsner Help?

The Ochsner Department of Philanthropy is so grateful for your willingness to host an event and we are 
happy to help in any way that we can. Here are some of the ways in which Ochsner can help with your 
event: 
• The Special Events Team is happy to serve as a consultant for your event and will work to answer any 

questions that you might have during the planning and execution of your event and share bet practices 
and strategies for making your event a success. 

• Ochsner may elect to promote the event or share details of the event before, during or after via Health 
System social media channels (Facebook, Pinterest, Instagram, Twitter and Snapchat), internal employee 
messaging, digital signage, To Your Health Blog, donor emails, Ochsner’s calendar, Ochsner’s website, 
Ochsner Magazine and other Ochsner related publications that might bring attention to your event or 
cause. 

• Ochsner may secure branded signage for use at the event if advance notice is given. (Signage must be 
returned to Ochsner’s Department of Philanthropy within thirty days of the event.)

• Ochsner may coordinate a check or gift presentation at of following the proposed event. 
• Ochsner may create a letter to support your fundraising efforts. 
• Ochsner may offer tours of Ochsner Health System or specific areas related to your cause for your event 

team. 



Let the Planning Begin!  
Get Your Team Together 
At Ochsner, we know that we are stronger as a team. It is important that you have people around 
you who are also passionate about your cause and Ochsner. Touch base with this group often, 
keep them informed and delegate tasks that each member of the team feels they can excel at. 

Create a Few Event Concepts  
Talk over a few event options with your team. Discuss the pros and cons for each event to decide 
on an event that in not only possible, but has a likelihood for success. Talk about dates, locations, 
costs, budgets, supplies and other key factors for each possible event. 

Send in Your Event Application  
After your team has chosen an event, fill our an event application and send it in to Ochsner’s 
Special Events Team.  

Finalize the Details 
Once your application has been approved by Ochsner, the real work begins. Book your event 
location, purchase supplies, book outside vendors if needed, secure any necessary permits and 
work through all of the details of your event.

Start Reaching Out to the Community 
Reach out to you family, friends and the community to let them know about your event. Utilize 
social media, email and other sources of free publicity. Reach out to local media and community 
organizations that might be willing to share your event details. 

Host Your Event 
You’ve worked so hard, make sure to enjoy your efforts and know that with every donation, 
pledge or sale, you are changing and saving lives. 

Show Your Gratitude 
Now that you have the total amount that your event was able to donate, make sure to celebrate 
your team, sponsors and the participants at your event. Send thank-you letters and emails that let 
everyone know that the donation was made and the impact that it will have for patients.  

Send in Your Donations 
Please send all funds raised by check made payable to Ochsner Clinic Foundation to Ochsner 
Department of Philanthropy, 1514 Jefferson Highway Suite BH607, New Orleans, Louisiana, 
70121within ninety days of the event. 

Reach Out to Ochsner Philanthropy! 
Let the Special Events Team know if something was particularly effective or something you wished 
you had known before your event so that we can help other hosts in the future. Also, make sure to 
reach out to our Communications Team so they can celebrate your story and your event. 



Fundraising Ideas and Tips  

There are so many ways to raise money. The important thing is that it is something that you and your team 
find fun to plan and participate in. Here are a few ideas of possible events: 

• Art Show

• Auction

• Bake Sale 

• Bike Race 

• Bingo

• Board Game Tournament

• Book Sale 

• Bowling Event

• Candy Sale 

• Car Wash

• Casino Night

• Cocktail Event

• Concert 

• Concession Stand

• Cooking Competition

• Craft Fair

• Dance Marathon

• Dine Out (Restaurant Give 

Back)

• Dinner Party

• Donations in Lieu of Gifts

• Dress Down Day

• Fashion Show

• Festival

• Fitness Challenge 

• Football Pool Sale

• Game Night

• Gift Wrapping Service

• Golf Tournament

• Happy Hour Event

• Haunted House

• Holiday Bazaar 

• Karaoke Night

• Lemonade Stand

• Luncheon 

• Pet Wash

• Poker Run

• Pub Crawl

• Public Dance

• Raffle

• Recipe Sale

• Retail Promotion

• Roller Race

• Run/Walk 

• Scavenger Hunt

• School Fundraiser 

• Sip and Paint Party

• Spaghetti Dinner

• Sporting Event or Tournament

• Talent Competition

• Trivia Night

• Wine and Cheese Party

• Yard Sale



Tips to Promote Your Event

With so many ways to promote an event, it is important that you strategize with your team about who you 
want to reach and how you want to reach with them. Elect a member of your team to be in charge of this 
strategy and make sure that you all are putting out consistent messages on a regular schedule leading up 
to the event. Create a list of social media posts with dates, a press release and an “elevator speech” for 
the event (this is a speech of 30 seconds or less that easily and quickly lets people know when the event is, 
what the goal of the event is and why they should care about the event). Start working on logos, signage 
and deliverables for the event. Please send all of these materials, including your planned social media posts 
and press release to the Special Events Team for approval/input.

Make sure to engage your audiences on social media. Tell them about the event and the sponsors who 
are participating, post updates as the event takes form and answer questions when asked. Post behind 
the scenes photos and facts about the event and why it is important to you. It is important not to use social 
media to ask, but rather to garner interest and encourage involvement. 



Frequently Asked Questions

How long will it take the Special Events Team to approve my event application? 
The Special Events Team does everything in its power to respond to event applications as quickly as 
possible. Final approval or a request of more information will be sent within two weeks of receipt of the 
application. 

How long will it take the Special Events Team to approve my social media posts, signage, 
flyers, etc.?
Again, the Special Events team will work to respond to these items as quickly as possible. Please send as 
many of these items together at one time as possible rather than individually to help expedite results. 

Can someone from the Special Events Team or the Department of Philanthropy help me plan 
my event? 
While the Special Events Team is happy to answer questions and help with best practices, it is not possible 
at this time for a Philanthropy employee to commit themselves to planning a third party event at this time.
 
Can I use Ochsner Clinic Foundation’s Tax ID number?
Because the event is considered third-party and is not hosted by Ochsner Clinic Foundation, the host of the 
event cannot use Ochsner’s 501(c)(3) status to benefit the event. The number can be issued for personal tax 
use for individual donors upon request. 

Will Ochsner staff attend my event?
While the Department of Philanthropy cannot guarantee attendance of Ochsner physicians, nurses or staff, 
we do try to attend when possible. If there are any particular representatives from Ochsner that you would 
like in attendance, please note this on your event application so that best efforts can be made. 

Can you post flyers or posters about my event at Ochsner locations? 
Because of strict guidelines regarding signage, it is not possible for Ochsner to display event signage at this 
time. The Department of Philanthropy may elect to create digital signage when possible. 

Will all of the participants in my event receive recognition from Ochsner?
If the event host is interested in having participants who donated receive a letter from Ochsner, they can 
request information from the Special Events Team on how this can be accomplished. If the host would rather 
have larger donors and sponsors recognized by Ochsner, this can also be discussed. 

Who should I contact with questions, concerns or to share information about my event?
We are always happy to hear from people who are passionate about Ochsner and creating positive 
change for our patients. 
 For questions about the event or planning, please contact the Special Events Team
  



  Kathleen McCulla
  Director of Special Events
  kmcculla@ochsner.org
  504-842-7125
 
  Lauren Broussard
  Event Coordinator
  lauren.broussard@ochsner.org
  504-842-7113 
  
 To share details about why you chose to have this event, please visit 
 www.ochsner.org/shareyourstory or contact the Communications Team 
  
  Melissa Guidry
  Communications Coordinator
  melissa.guidry2@ochsner.org
  504-842-7934
 

http://www.ochsner.org/shareyourstory



